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• Mint ChocOn is a delicious combination of Minty 
freshness and Chocolatey sweetness. It is a product of 
MAHAK GROUP

• Mahak group is a confectionary brand established in 
1994 founded by GL Jain. Today, their impeccable 
gamut of candy products have found its way to many 
hearts of the people out there. Fostering a pioneering 
and dedicated zest.

• Mint ChocOn is a flavorful candy which allows you 
to experience both mint and chocolate at once. This 
lip-smacking sweetie is made with Choco paste and 
natural mint flavor. The weight of every candy is of 
5gm, and it is available in a pouch of 50 candies. This 
candy is the perfect one for you if you are looking 
forward to get a hint of mint while gulping 
scrumptious chocolate.



• Amplification of #MintNahiHintHai

• Launched Janhvi Kapoor as the brand face.

• TV Commercial.

• Print Ad

• Photo shoot with Janhvi.

• Packaging revamp.

• Jingle creation.

• Influencer Marketing.

• Promotions 

LAUNCH FLOW FOR MINT CHOCON



Central Communication

Mint Nahi Hint Hai



WHY JANHVI KAPOOR?

• Janhvi Kapoor who made her big Bollywood 
debut in 2018 and since the time then there 
was no thinking back for her. 

• She surely knows how to make heads turn 
with her impeccable fashion sense and 
charming smile.

• This is why we choose her to represent our 
brand and believe that we will together make 
the strongest and the most compelling 
memories.



TV Commercial

Shot a commercial showcasing our BRAND AMBASSADOR 
and our central Communication MINT NAHI HINT HAI.

https://www.youtube.com/watch?v=LI5EgoFusf0









PHOTO SHOOT WITH 
JANHVI KAPOOR



PACKAGING REVAMP

OLD

NEW



JINGLE PROMOTION
Created a jingle using our central communication “MINT NAHI HINT HAI”

1. https://www.instagram.com/p/CSb4vEGihw2/
2. https://www.instagram.com/p/CT10iHVl5Eu/
3. https://www.instagram.com/p/CTzaw3HlOV1/
4. https://www.instagram.com/p/CTzaw3HlOV1/
5. https://www.instagram.com/p/CSUft-clYYC/
6. https://www.instagram.com/p/CSR_X6Nlkf1/
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https://www.instagram.com/p/CT10iHVl5Eu/
https://www.instagram.com/p/CTzaw3HlOV1/
https://www.instagram.com/p/CTzaw3HlOV1/
https://www.instagram.com/p/CSUft-clYYC/
https://www.instagram.com/p/CSR_X6Nlkf1/


INFLUENCER MARKETING

Collaborated with Celebrity, Macro 
& Micro Influencers.

✓ Did “MINT NAHI HINT HAI” quiz with 
different pairs of friends & couples.

✓ https://www.instagram.com/p/CEyS0BjBI-W/
✓ https://www.instagram.com/p/CEde0q2BvEF/
✓ https://www.instagram.com/p/CEPEn8NhCYy/
✓ https://www.instagram.com/p/CEBjF03BK7H/
✓ https://www.instagram.com/p/CDo6E8MB2qD/

https://www.instagram.com/p/CEyS0BjBI-W/
https://www.instagram.com/p/CEde0q2BvEF/
https://www.instagram.com/p/CEPEn8NhCYy/
https://www.instagram.com/p/CEBjF03BK7H/
https://www.instagram.com/p/CDo6E8MB2qD/


APAR: 290 K + Views JUHI: 59.5 K + Views
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VISHNU: 59.5K + Views SIMAR: 4.8 + Views

SNAPSHOTS



Story URL: https://www.indiatimes.com/lifestyle/heres-what-jhanvi-
kapoors-version-of-paradise-looks-like- with-mint-chocon-
518819.html

Facebook URL : 
https://www.facebook.com/indiatimes/posts/3516938121691462

Twitter URL : 
https://twitter.com/indiatimes/status/1289464599956213761

Story Article

PVs
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Engagement

Story
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Reach Homepage

Impressions

Average Time

Spent on Story

Here’s what Janhvi
Kapoor’s version of 

paradise looks like with 
Mint ChocOn

207,667 8,514 216,181 92,798 1,120,661 1 mins 34 secs
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https://www.mensxp.com/brands/mint-chocon/80242-aparshakti-khurrana-aakriti-vishnu-other-celebs-played-a-minty-game-it-was-all-things-
fun.html

MENXP



STATS

Shows
Date Impressions Clicks CTR Complete Completion rate

Till Date 1,389,806 7,597 0.55% 1,290,410 92.85%
Total 1,389,806 7,597 0.55% 1,290,410 92.85%

ROS
Date Impressions Clicks CTR Complete Completion rate

Till Date 1,201,185 8,428 0.70% 1,022,115 85.09%
Total 1,201,185 8,428 0.70% 1,022,115 85.09%

Audio Spots(AWC) Banner Impressions Clicks CTR

3,88,821 27,62,080 11072 2.85%

MX PLAYER & GAANA



THANK YOU


