
Performance & Stats

Campaign - #SehatKaSaath 



Objective

With an Intention to impart a message that Brings Positivity, 
Happiness and keeps us all Together in these Tough Times.

We Launched our Ad Film on the Occasion of 
Ramadan.

Brand Recall & Engagement

Primarily between a Tenant and a Landlord and 
how a surprising act by Mr. Chaturvedi brings a 
million dollar smile to Irfan.

Story

To create a deeper bond with fans and to tap into 
new customers  through this campaign

Increase Fan Base



10 Million + 
Views

21 Million + 
Total Reach 

Facebook & 
Instagram

#1 Trend on Twitter
#5 Trend on Second Day

Twitter

500k+
Views
1700 + 

Comments

YouTube

50 + Macro & Micro
Influencers reposted the 
video across Facebook, 

Instagram & Twitter
3 Million+ Reach
1 Million + Views 

Influencer 
Outreach

Campaign Milestones

10000+ New Followers across Facebook, Instagram, YouTube & Twitter



Campaign Pillars

INFLUENCERS CAMPAIGN

Video Amplification through influencer 
across facebook, Instagram, twitter & 

Youtube

Campaign Across Network
Brand Association and establishment of 

brand in users mind with strategic 
buying.

Digital Ad - Promotion

Brand Awarness through dedicated 
digital promotion of videos across 

network

Baseline
•Campaign with brand story to

find new customers and
remarketing / Influencers
Outreach

Impact
•Strategic Impact Buysto

Maximize Reach

Sustenance
•Engage Interested Audience to

Drive Sales



Influencer Campaign – Video 
Amplification

50 + Micro & Macro Influencers

Collaboration

Twitter Trend

We collaborated with more than 50 Social Media Influencers, 
both Micro and Macro, in order to amplify the Reach and the 
results were positive.

We not only Collaborated with Influencers but also with some 
Popular Instagram Pages and the association helped us garner a 
huge Reach and Engagement.

Our #SehatKaSaath was trending at No. 1 for almost
an entire day and on other Trended at No. 5 for
almost Five Hours.  



Snapshots – Marketing Collaboration 

23 Social Media Pages with at least 100K
followers. – We have received 500k+ Views on 
Instagram alone through this.



Twitter Trend

• Our #SehatKaSaath was trending at No. 1 for almost an entire day



10.3 Million + Views - facebook
21 + Million Reach –
Facebook, Instagram & Audience 
Network – PAID PROMOTION

+867.7x higher than your other posts
within 21+ days of publishing.

Engagement

Top 5 Stats : Maharashtra, UP, West 
Bengal, Gujarat & Karnataka –
Contributed Maximum Views

Geography

90 % Audience lies between age group 
between 18-45 Yrs

Age Group

• Complete Ad :10.3 Million + Views
• Shorter Version : 0.3 Million Views on

Instagram
• IGTV Views (Organic) : 23 K + Views

• Total Reach : 21 Million +



Ad Preview – Facebook, Audience Network & Instagram



Geo&Demo Status

Gender Wise 
Data

80% 20%



500 k Views On Youtube
4.5  Million Impressions –
5% impression on banners, 95% on 
videos

CTR : 0.83%, Viewable Impressions : 4.1 
Million, 37 k + Clicks

Engagement

Bihar, Hyderabad, Lucknow, Kolkata,
Mumbai

Geography

90 % Audience lies between age group 
between 18-45 Yrs

Age Group



8.2%
4.4%

2.0%
85.4%

Views Source

TV
Desktop

Tablets

Mobiles



Geo&Demo Status

Video Ad Preview Link : 
https://bit.ly/3fIduNU

Display Ad Preview Link : 
https://bit.ly/34hBi5Y

https://bit.ly/3fIduNU
https://bit.ly/34hBi5Y


Media Coverage

TOI, ANI and PTI and our campaign got features across all three.



Media Coverage

• We have also got covered by Social Samosha & Afaq - leading media and social media channels

• https://bit.ly/3uxSBuV
• https://bit.ly/3bhYXqQ
• https://bit.ly/3b9gqSb
• https://bit.ly/3ty3E6a
• https://bit.ly/3bf78nP

https://bit.ly/3uxSBuV
https://bit.ly/3bhYXqQ
https://bit.ly/3b9gqSb
https://bit.ly/3ty3E6a
https://bit.ly/3bf78nP


Organic Features

• Our Ad was Praised by Richa Chadha & many television stars by the means of a Tweet and repost on insta.
• A lot of popular Facebook Pages also shared our Ad, that garnered us a huge Positive Impact.



Organic Features

• Our Ad was Praised by International journalist Rana Ayyub by the means of a Tweet.
• A lot of popular International Facebook Pages also shared our Ad, that garnered us a huge Positive Impact.



User Comments 99%

2%

Liked our AD – Based on User 
Comments and Feedback




